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What Do We Do?

Providers of White Label Gaming Platforms

Gaming Market Overview Core Focus
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The Solutions

A Highly Configurable Cross Device Gaming Solution

Adaptable Engagement Manage Content Flexibility
Deploy a single solution to target users Full featured gaming platform, Backoffice access to manage Premium HTML5 casual & MMO  Customise the framework to reflect your
across desktop, smartphone and tablet providing all the core features and  content, users, promotions, real browser games, with high score brand identity, configure active widgets,
devices. Platform dynamically formats services to launch a white label time reporting & snapshot view of integration & Single Sign-on (SSO), load custom promotions, create site

and scalescontent based on device. desktop and mobile games website.  activity. Translation of site content. acrossall popular gaming genres. specific editorial content & surveys/ polls.



Platform Focus

Overview of the Core Platform Focus and Features
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Core Features

A Registration & integrated with Facebook Connect + proprietary registration + SSO API integration + Forgot Password function.

A Headers & promos for games, with preview video, tourneys or external promos

A Advertorial & configure delivery advertorial campaigns across the site content sections

A Affiliate Platform & complete suite of affiliate marketing & tracking tools

A Loyalty Rewards & activity based Loyalty thresholds, with badges and rewards linked to Loyalty Rules. Lucky Draw solution included
A Localization 8 live tool to manage multiple translation of all site page elements, including game meta and Right to Left formatting

A Notifications & achievement notifications to users, with social share & loyalty & rewards promotions

A Delivery & content optimized & delivered based on device and screen resolution (fluid design & responsive & adaptive)

A Compete & setup site managed Tournaments (highest score wins or single eliminator) & user generated Player vs Player Contests
A Games d comprehensive catalogue of titles across all genres

A News & feature rich news article publication platform

A Featured Games 8 back office management

A Winners 8 tourney, lucky draw & contest winners

A Game Credits & award, reward, earn & spend

A Game Comments & moderator & promo tools

A Content Pages & manage content utility pages + landing pages

A Game Rating & user voting solution

A Refer a Friend & Facebook & WhatsApp integration

A Polls / Survey & configure branded campaigns as pre-rolls to games or Tournaments
A App Store & full featured hybrid app store solution S 1 EMBIRES : ‘
A Share & social sharing integration incl. WhatsApp on mobile + shortcut S i O L - :*1 ’U “"W.’ff'
A Broadcast 8 deliver on-screen messages to segmented or specific users R e . |

A SEO & Analytics & search optimized platform, with analytics e g M T

A Social d sharing of achievements + in-game chat O
A Activity Ticker & current user activity feed

A Banners 8 manage ad scripts from back office

A Search 8 Games & News search function
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Full Featured MMO Example Deployments Proprietary Tect

Gender: 75/ 25 Gen_de[r: 50/50
Age: Millennials

Age: 18 to 35

Cross Device | Responsive | Adaptive | Innovative

OEM Solution MMO Game Mini Site
Gender: 60/ 40 Gender: 80/ 20

Lite Platform

Focus on Games

Age: 21 to 50 Age: 18 to 35

Club / Membership
Gender: 45/ 55

AdverGamesMini Site
Gender: 60/ 40
Age: 18 to 30

Age: 20 to 65

Loyalty Gaming
Gender: 50/ 50
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